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For instance, if you are located in Kakadu your kedris going to be adventurous 15-40 year olds.r&len't
anything you can do about it, this is how it is.
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Who are they?

Single couple, retirees,
family? Repeat or new?
Women? Groups?

What experience are they
after?
What moves them?

Relaxation, sports, weekend
getaway, shopping, festival?

When do they
travel?Seasonal, week vs
weekends? Summer only?

Where are they
from?International or
domestic? Locals? State
capital?

Why do they travel ?

Well-deserved holiday, time
away from kids, reunion,
social event?

How do they travel?

On the cheap, 1* class, with
frlends, alone?

Target Market A Target Market B
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((Deﬁnethemost
appropriatevocabulary
you need to use on your
site

«Enthusiastic, adventurous
vacabulary

sShort, bullet point copy as
this Gen Y market is after
facts and wants to be able
to compare offers

+Colourful, attractive font

sPlannew website
pages and
marketing
campaignsatthe
right time using
toolsand
technologies your
target market uses
+Send newsletters to
yourpast guests
weeks before the dry
season
+The marketis after
shortand cheap
breaks so piggy back
the airlines’ special
offers

"

// +Give directions which\
take into consideration
thelocationofyour
target market. Provide
itineraries

+Linkto timetables from
Brisbane, Sydney,
Melbourne and specify
landing and pick up times
at Darwin Airport

+Use map to show

itinerary in Kakadu

+Defines the activities
and experiences to
showcase onyour
website

«Tales of active
walkerssleeping in a
swag

«Photos of boots and
socks dryingat the
end of the day

«Sounds of Kakadu

*Video of people
waking up in a swag
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