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NEW RESEARCH FROM THEOPINION RESEARCH CORPORATION INDICATES THAT82% OF CONSUMERS
RESEARCH ONLINE BEFORE THEY TRAVEL80% OF THOSE AGREE THAT ONLINE WORD OF MOUTH

POSTS INFLUENCE THEIR DECISION .
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E.g. If you are a bed and breakfast called “GoldaSblLone Star” on the Gold Coast, create a few Geaderts:
“Gold Coast Lone Star”, “bed and breakfast Gold Gg “tourism Gold Coast” etc. Set alerts for theame of

your competitors, your staff, your State or Temjte Minister for Tourism...
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Screen capture copyright: Google
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Screen capture copyright: TripAdvisor

get the truth. then go.
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Screen capture copyright: TripAdvisor, Google
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HAVING YOUR TRIPADVISOR REVIEWS ON YOUR SITE WILL DEMONSTRATE TO YOUR WITOR THAT YOUR
PRODUCT IS TRUSTWORTHY AND CREDIBLEWHAT YOU CLAIM ABOUT YOUR PRODUCT ON YOUR SITE
IS VERIFIED BY THIRD PARTY INSIGHTS .
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