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Imagine you had set up Google Analytics 6 months Adter reviewing the amount of people who visijedr
website in the first month you realised that yoedesl to optimise your website in order to attractrenvisitors.
You ended up getting a new site done because itheasheapest and easiest way.

Google Analytics enables you to compare the numbeisits you had in your first month (old site)tiwthose
months since your website was optimised! Is yourwebsite producing a good return on investment?
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YOU CAN ALSO PRINT ANY REPORT BY CLICKING ON EXPOR{BELOW ITS NAME) AND THEN SELECTING
PDF.THEN JUST PRINT THEPDF.REPORTS CAN ALSO BE EMAILED
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For instance, you would like to know how many pedpve sent you an email using your contact forma(G
number 1), booked your product using your onlinekiag form (Goal number 2) and booked a gift ciediie
(Goal number 3).
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You can easily assess the value of your subsanipdiorellow pages online for instance, or how migsiness your
link on such and such website is providing you.
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Are your visitors from Yellow Pages online and dmes being sent from your local tourism associasiavebsite
converting into bookings?
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You want these keywords to be different from yasiness name. If you are a romantic bed and breakfa
Adelaide called “John’s B&B” you want to appear féromantic getaway in Adelaide” and not only for 6&’s
B&B” for example. The keyword report will let yoadw if this is the case. If it is not, you needvark on your

optimisation.
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Imagine you have written a new webpage about aigpeffer and it has been up live for 2 months.sTisiwhere
you will see if this page is being viewed, how lpegple spend on it and where your visitors nawgatfrom this
page. Was it worth the effort?
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