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Facebook for instance takes the friendship onlimel allows people to keep in touch with their frisnand
acquaintances in a single space instead of usingdoan SMS and emails. Two of the most used featfres

Facebook are “status updates” and “the wall”, a tiral online whiteboard on which Facebook users &émeir
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friends can leave messages to each other. Facelhsek also join groups and businesses to excharfganation

about specific topics.
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For instance, if you are a bed and breakfast and lyappen to also offer fine dining, why not filnusself or your

partner cooking up a storm in your kitchen?
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For instance, if you were a bed and breakfast iroByBay, NSW, why not set up a “Friends of Byrory'Ba
“Stay @ Byron” group or page. You will not only lable to post text to your group or page but alsa ad
photos, videos and links to your siBromote your group to your past and new clientsngsiyour newsletter
as well as all to other Byron Bay tourism business&nd you will soon see a growing communityou will

then be able to send emails to all your group membsing Facebook, or invite them to events.

YOU WILL BE ABLE TO COMMUNICATE TO ALL YOUR MEMBERS ANDOR FANS VIAFACEBOOK'S INTERNAL

EMAIL SYSTEM AND THUS PROMOTE YOUR BUSINESS FOR FREE ONIE.
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For instance, if you are a whale watching tour yoould interview whale experts and produce a mimieseof
podcasts freely available on your website and oe thiggest podcast repository: iTunes from Apple:

www.apple.com/itunes/store/podcasts.html
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For instance, if you intend to set up a Facebook [page for your region, your objective could begtow the
group by 10 fans a week. If you are using Twitbeptomote a new tours page on your website, medsuremany

visits were generated by your Tweet using TinyURip{/tiny.cc/faq.php) and/or Google Analytics.

Objective Achievement Relevant social media atiégiduring the month
Facebook: 10 fans 15 fans Added 12 photos to group ande3tgcomments on the wall
Twitter: 80 new visits 104 visits Tweeted once a weekeifatie afternoon
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