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The Goid Goast's anly absolute beachiront five star
Resor, an conic haven of splendour on the goiden sands
of Main Beach

282 Garden, Lagoon, Paim, Qasis and Ocean Roorms
11 Suites and 82 two bedroom Pacific Miage Vilas
 Horizons and Terraces Restaurants

« Breakers, Oyster Bar and Oass Pool Bar
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The Golden Door Spa &

Healtn Giub at Mirage Resort
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The perfect place to re energise in style, posiioned in the
heart of Noosa's Hastings Strest between the Noosa River
‘and just metres from Laguna Bay and the Boardwalk to
the Nationial Park.

140 luxuriously large rooms overiooking Noosa, iver,

» The River Loungs overiooking Noosa River
 The Waters Edge swim up pool bar
 The intermational award winning

AQUA Day Spa.

¥ Visit sheraton.com/noosa Sheraton N
RESORT & 5PA

15 x 4 columns (148mm)

20 x 3 columns (110mm) MONO

Baseplate colour options

BRAND QUEENSLAND GUIDELINES

Domestic Partnership Advertising

Brand Queensland Co-operative Advertising involves
co-operation between operators and Tourism Queensland,
where the operator’s advertising dollar is extended by access
to media rates negotiated by TQ. This is known as the

TQ media rate. These rates vary depending on the target
market and advertising medium and in general provide
considerable savings.

How Can You Benefit
Greater recognition through association of your product
with the major destination marketing campaign activity.

» Substantial savings through specially negotiated
TQ media rates.

» Opportunities to participate in coordinated and planned
marketing activities.

For Partnership Advertising information visit
tg.com.au/qldmarketing
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