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Queensland on Tour China 2009
1.1 Goals

· Increase awareness of Queensland as a leisure travel destination.

· Raise the profile of Queensland tourism product suppliers in China

· Introduce the key China travel trade to the Queensland industry

· Grow business opportunities with key wholesale partners

· Strengthen & establish travel industry relations with product managers of key contacts. 
· Train front line sales staff in each destination on Queensland destination & products

· Generate media exposure in key travel trade publications

· Launch the third annual Queensland Chinese language travel planner.

1.2 Background
Tourism Queensland holds a Queensland on Tour China event annually in March. 

In 2007, Tourism Queensland introduced a new format for Queensland on Tour China.  On the back of the successful 2007 format, Tourism Queensland followed a similar format in 2008.  This format was for Tourism Queensland to bring top agents from key regions in China to one location close to Shanghai.  
Although this format has been successful for Tourism Queensland for the last two years, we have looked at ways to further improve interaction between key China industry & Queensland product.   So, following feedback from operators involved in the QOT China for many years & the current market situation, we will alternate this ‘incentive style’ format of flying Chinese trade to one location with a ‘road show’ style format of flying the Queensland operators to numerous locations in China.  While both formats have strengths & weaknesses, the added benefit of being able to train key front line staff in each location is a good benefit for the road show style event.

1.3 When? Dates
Queensland on Tour China will be held 16-20 March, 2009.

Although there will be no Queensland on Tour Taiwan event in 2009, TQ in Taiwan will be holding an industry event for any interested industry who wish to coincide their visit to China with a side-trip to Taiwan.  The timing will connect as follows:
12-13 March 2009 – Sales calls in Taipei & 13 Mar Queensland ‘splash’ dinner event in Taiwan

16-20 March 2009 – Queensland on Tour China 2009
For more details on the Taiwan event, please contact Kimberly.Chien@tq.com.au
1.4  Who?  China travel trade invitees



TQ will invite key agency partners from key regions in China, including – Beijing, Shanghai, Hangzhou, Guangzhou, Shenzhen, Jiangsu, Zhejiang.  Product Managers will be our key targets for the one-on-one workshop sessions & front line staff will be invited to the theatre-style training sessions.  
The regions & participants to be targeted are in line with TQ’s main focus on key marketing activity & joint tactical activity with key airline partners. Some regions may end up with more representation than others.
1.5 Where?

Beijing, Hangzhou, Guangzhou & Shenzhen – full itinerary included below.
1.6  Participation Cost structure 

Tourism Queensland will again this year subsidise the cost to participation for Queensland industry.  Therefore the cost to each participating Queensland industry member would be:

AUD$2,900 per primary delegate
AUD$2,000 per second delegate

1.7 Participation Package Includes:  (based on 1 delegate) 
· 2 nights accommodation in Beijing (single room occupancy) 
In: 16 Out: 18 March
· 1 night accommodation in Hangzhou (single room occupancy) 
In: 18 Out: 19 March
· 1 night accommodation in Guangzhou (single room occupancy)In: 19 Out: 20 March

· 1 night accommodation in Shenzhen (single room occupancy) 
In: 20 Out: 21 March

· Hotel breakfast daily
· Economy class airfare Beijing to Hangzhou

· Economy class airfare Hangzhou to Guangzhou
· Return airport transfers in Beijing, Hangzhou
· O/W Airport transfer in Guangzhou & Shenzhen

· Bus transfer from Guangzhou to Shenzhen
· QOT Briefing dinner on 16 March 
· Dinner with product managers on 17, 18 & 19 March
· Media networking lunch in each city – key traveltrade media in attendance (approx 5)

· Workshop sessions (product managers & front line) in each city - including tea & coffee.

· Interpreter for theatre style front line sales staff presentation – 1 in each city (ttl 4)
· Welcome kit including market intelligence information & buyer details
· 01 x light weight pop up banner with your images & logo 

· All attending agents will receive a kit containing Qld participants’ product information
Not included:

· Return international air travel to & from Australia
· Accommodation other than specified in the itinerary
· Transfers other than specified in the itinerary
· Meals not detailed in the itinerary
· China visa application fees

· Interpreter services (TQ can arrange & will advise you cost)

· Translation of product profile (TQ can arrange & will advise you cost)

· Personal expenses
· Travel insurance
· Public liability
· Local taxes, shipment and delivery of presentation materials. 

2. Criteria for Attendance
In order to showcase the depth and diversity of Queensland tourism product, and to maintain and stimulate interest in the destination, TQ reserves the right to determine final product participation for Queensland on Tour China 2009. 

The following criteria also apply:

· Suitability of product for the mainland China market
· Availability of product in China, appropriate booking facilities or inbound operator relationships and a brochure suitable for the China market

· Demonstrated marketing activities in China regions including advertising in trade/consumer promotions or participation in previous in-market initiatives

· Long-term operational stability and commitment to selling to the China market. Total emphasis must be on Queensland-based products. National operators or products representing destinations other than Queensland will be requested not to promote or sell those products.  

· Receipt of requested materials and payment by deadline dates

3. Delegate Application and Payment

Total cost: AUD 2,900 per primary delegate.  AUD2,000 per second delegate.
Delegate application form must be submitted by Friday 19 December. TQ will not process any applications without completion of all required components. Confirmation of your participation will be sent to you by email by Friday 9 January 2008.

Full payment: Full payment must be received by 6 February payable to Tourism Queensland and sent to
Tourism Queensland

GPO Box 328

BRISBANE QLD 4001

P:  07 3535 5532
F:  07 3535 5425

E:  Maria.Wilkinson@tq.com.au
Please quote:  ISHA 0301QD
Bank Details:

Bank: Westpac

BSB: 034-002

Account Number: 009186

Account Name: Tourism Queensland

TQ reserves the right to select final participants should the mission be oversubscribed. Failure to meet deadlines and payment will result in the cancellation of your application, as space is limited.

4. Cancellation and Refund Policy

All cancellations must be confirmed in writing to:   Monica.Au@tq.com.au by Friday 6 February.
Due to deadlines for flight group booking payments & production of pop up banners & materials, there will be NO REFUND for cancellations received after Friday 6 February 2009.
5. Travel Arrangements

Flights:

International flights to/from Australia will be the responsibility of the participant. 

Pre/Post Accommodation:

Pre and post accommodation can be arranged at the same accommodation used in the itinerary.  Additional nights outside the official itinerary will be at your own expense.

Group Transfers – Arrival & departure:

Arrival transfers in Beijing & departure transfers in Shenzhen will be based on timely receipt of participant flight details.  Please advise your flight details as soon as confirmed to: Monica.Au@tq.com.au
6. Delivery of presentation materials:
It is recommended that you do NOT post any goods to China, but rather courier your brochure materials to China.   Exact postage contact details will be provided with confirmation of your participation.
It is recommended that you ONLY included printed material in your courier as CDs & other promotional items are likely to get stuck at customs &/or incur large import taxes to clear these items from customs.  TQ is unable to assist in processing goods stuck in customs. Wherever possible, it is recommended you bring your CDs with you on the plane. 

7. Decoration and Giveaways:

The venues will be decorated with generic Queensland posters and displays. 
WORKSHOPS: 

You are encouraged to decorate your workshop table. You are more than welcome to bring along small giveaways for the participating travel industry contacts to be given out during your presentation.   Please remember that included in your 2009 registration fee is one light weight pop up banner with your images & logo.
DINNERS: 
TQ will also be running some lucky draw prizes during the dinners, please advise Monica.Au@tq.com.au if you are able to support with 1 premium gift per city (eg. 4 premium gifts in total).
8. Travel Insurance:

All participants are responsible for personal travel and health insurance including public & products liability, workers compensation and property insurance coverage for the duration of the mission.  It is highly recommended that coverage be purchased prior to departure.

Please note that should you miss sales mission activities as a result of being “bumped” en route to Europe, or if you wish to deviate from the itinerary at any time, it will be your responsibility to catch up with the remainder of the group. There is no reduction in costs for delegates who do not use accommodation, flights or transfers or attend functions as outlined in the itinerary. TQ does not accept responsibility or liability for any loss suffered by participants or visitors, does not provide or arrange any insurance for or on behalf of participants or visitors and does not provide any indemnity for loss or injury suffered by participants or visitors. 
9. Introducing the QOT China Team:
	Location
	Contact
	Title
	Contacts

	Shanghai
	Wendy Levy
	Regional Director China, Hong Kong, Taiwan
	Wendy.Levy@tq.com.au  

Ph:  +86 21 5292 8669

	Hong Kong
	Vicki Tang
	Marketing Manager Hong Kong & Southern China
	Vicki.Tang@tq.com.au 

Ph:  +852 2827 4322

	Shanghai
	Charley Shen
	Marketing Manager China
	Charley.Shen@tq.com.au
Ph: +86 21 5292 9668

	Shanghai
	Violet Tian
	Marketing Coordinator China
	Violet.Tian@tq.com.au 

Ph: +86 21 5292 8829

	Hong Kong
	Monica Au
	Regional Marketing Officer
	Monica.Au@tq.com.au 

Ph:  +852 2827 4322

	Brisbane
	Katie Mills
	International Market Consultant
	Katie.Mills@tq.com.au
Ph: +61 7 3535 5325


NOTE:    Your central point of contact for Queensland on Tour China is our Regional Marketing Officer (Ms Monica Au) based in Hong Kong. Should you be unable to contact Monica, any of the above team will be able to assist you with your enquiries.
Queensland on Tour China

SNAPSHOT ITINERARY 
16-20 MARCH 2009
	16 MARCH 2009
	17 MARCH 2009
	18 MARCH 2009
	19 MARCH 2009
	20 MARCH 2009

	
	Market update & briefings for operators
	Early morning flight Beijing to Hangzhou
	Early morning flight Hangzhou to Guangzhou
	Morning transfer Guangzhou to Shenzhen

	
	Lunch with media invites
	Lunch with media invites
	Lunch with media invites
	Lunch with Shenzhen agents

	All operators arrive in Beijing by 6pm.
	Workshop with front line & product managers
	Workshop with front line & product managers
	Workshop with front line & product managers
	Workshop with front line & product managers

	
	
	
	
	QOT de-brief

	Welcome dinner & QOT briefing
	Dinner with Beijing agents
	Dinner with Hangzhou agents
	Dinner with Guangzhou agents
	Fly out or overnight…… For those staying – farewell dinner with TQ 

	
	
	
	
	

	O/N: BEIJING
	O/N: BEIJING
	O/N: HANGZHOU
	O/N: GUANGZHOU
	O/N: SHENZHEN


Queensland on Tour China

DETAILED DRAFT ITINERARY 
16-20 MARCH 2009
Mon 16 March 2008
Throughout the day, suppliers arrive & check-in.  Airport transfers will be provided in small groups at set departure times from Beijing airport.  

1800-2030 

QOT Briefing & welcome dinner

Overnight:

JW Marriott Hotel Beijing







83 Jian Guo Rd, China Central Place,







Chaoyang District, Beijing 100025, China







www.marriotthotels.com
Tues 17 March 2008
Morning


Breakfast included. 

0930-1030

Qld Sellers to set up ballroom

1030-1200

Qld Seller’s market briefing including guest speakers (tbc)

1200-1300

Qld seller lunch with approx 5 media from Beijing area.
1300-1330

Briefing for Beijing buyers (Qld sellers introduced)

1330-1700

Workshop for Beijing product managers & Qld sellers– based on                                     one on one 10min appointments for 20 sellers & 20 buyers. Should more sellers or buyers from this region be involved, then one on one appointments may not be possible.  

Concurrently a theatre style presentation will be run for front line sales staff of key agency.  You will have a spare appointment during your product manager appointments to present a 10 min presentation (as interactive & memorable as possible please!) to the front line staff.
1800-2130   Dinner with product managers in Beijing region & invited airline staff.


Overnight:

JW Marriott Hotel Beijing








83 Jian Guo Rd, China Central Place,








Chaoyang District, Beijing 100025, China

Wed 18 March 2009
Morning


Breakfast included – although depending on flight departure time, this may be ‘box breakfast’. 

Time tba


Depart hotel for airport.

Time tba


Beijing to Hangzhou flight departure.

Time tba


Arrive Hangzhou – transfer to hotel venue.

1200-1230

Qld Sellers to set up ballroom

1230-1330

Qld seller lunch with approx 5 media from Hangzhou/Shanghai area.
1300-1330

Briefing for buyers (Qld sellers introduced at 1330)

1330-1700

Workshop for product managers & Qld sellers– based on                                     one on one 10min appointments for 20 sellers & 20 buyers. Should more sellers or buyers from this region be involved, then one on one appointments may not be possible.  

Concurrently a theatre style presentation will be run for front line sales staff of key agency.  You will have a spare appointment during your product manager appointments to present a 10 min presentation (as interactive & memorable as possible please!) to the front line staff.
1800-2130   
Dinner with product managers in region & invited airline staff.

Overnight:

Goethe Hotel, Hangzhou







No. 19, West Lake Avenue







Hangzhou 310009, China.








www.goethe-hotel.cn
Thu 19 March 2009
Morning


Breakfast included – although depending on flight departure time, this may be ‘box breakfast’. 

Time tba


Depart hotel for airport.

Time tba


Hangzhou to Guangzhou flight departure.

Time tba


Arrive Guangzhou – transfer to hotel venue.

1200-1230

Qld Sellers to set up ballroom

1230-1330

Qld seller lunch with approx 5 media from Guangzhou area.
1300-1330

Briefing for buyers (Qld sellers introduced at 1330)

1330-1700

Workshop for product managers & Qld sellers– based on                                     one on one 10min appointments for 20 sellers & 20 buyers. Should more sellers or buyers from this region be involved, then one on one appointments may not be possible.  

Concurrently a theatre style presentation will be run for front line sales staff of key agency.  You will have a spare appointment during your product manager appointments to present a 10 min presentation (as interactive & memorable as possible please!) to the front line staff.
1800-2130   
Dinner with product managers in region & invited airline staff.

Overnight:

The Westin Hotel Guangzhou







6 Linhe Zhong Rd.







Tianhe District, Guagnzhou








Guangdong 510610, China.








Westin.com/guangzhou
Fri 20 March 2009
0700-0730


Breakfast included 

0730-0800


Check out & meet in lobby for departure

0800sharp


Coach departs Guangzhou for Shenzhen

1000




Approx arrival Shenzhen hotel – subject to traffic!  
1200-1230


Qld Sellers to set up ballroom

1230-1330


Qld seller lunch with approx 5 media & product managers from Shenzhen area.
1330-1400


Briefing for buyers (Qld sellers introduced at 1330)

1400-1730


Workshop for product managers & Qld sellers– based on                                     one on one 10min appointments for 20 sellers & 20 buyers. Should more sellers or buyers from this region be involved, then one on one appointments may not be possible.  

Concurrently a theatre style presentation will be run for front line sales staff of key agency.  You will have a spare appointment during your product manager appointments to present a 10 min presentation (as interactive & memorable as possible please!) to the front line staff.
1800-2130   

For those industry who are not flying home Friday night, dinner with TQ team.

Overnight:


Four Points by Sheraton, Shenzhen








5 Guihua Rd, Futian Free Trade Zone








Shenzhen 518038, China









Fourpoints.com/shenzhen
Sat 21 March 2009
For those that did not fly out last night….  Breakfast included.

Airport transfers arranged by TQ – please advise departure flights ASAP.
QOT China 2009
Registration Form – ENGLISH LANGUAGE
*Please complete this form to register your participation in Queensland on Tour China 2009*

Product/Company Name:










(Insert Logo)

Delegate Name:     ________________________________________________________
	Product Details:
Product/Company Name:

Street Address (of actual product):

Tel:

Fax:

Email:

Web:
	Sales & Marketing Details:
Contact Name:

Title:

Address:

Tel:

Fax:

Email:


Product Description (max 250 words):   

New Development Changes in 2008/2009 (max 250 words):

Participation fee: AUD 2,900 per delegate.
Application deadline: Friday 19 December 2008
Full payment required by Friday 8 February 2008
Send this form to:   Monica.Au@tq.com.au or fax +852 2877 5668
QOT China 2009
Registration Form – CHINESE LANGUAGE
*If you already have product details in simplified Chinese language, please complete this form.  If you do not have Chinese language information, please advise if you wish TQ Shanghai to assist with translation at cost.  If you do not wish to translate, your information will only appear in the agent’s manual in English*
Product/Company Name:










(Insert Logo)

Delegate Name:     ________________________________________________________
	Product Details:
Product/Company Name:

Street Address (of actual product):

Tel:

Fax:

Email:

Web:
	Sales & Marketing Details:
Contact Name:

Title:

Address:

Tel:

Fax:

Email:


Product Description (max 250 words):   

New Development Changes in 2008/2009 (max 250 words):

If you require assistance to get product profile information translated in to Chinese, please contact Monica Au for information on requirements & cost.


Queensland On Tour China 2009
Indemnity Form
Please fax completed form (with signature) to:
Monica Au -TQ Hong Kong Fax# +852 2877 5668
The Undersigned agrees and acknowledges as follows:

1. 
I am a member of a Trade Mission sponsored by Tourism Queensland, and am not an agent of, or employee of, Tourism Queensland. 

2. 
Tourism Queensland is not responsible for my actions while on the Trade Mission, and bears no legal responsibility for me or for my acts. Tourism Queensland merely acts as a sponsor of the Trade Mission and secures accommodations, transportation and arranges meetings for members of the Trade Mission.

3. 
I, on behalf of myself, my personal representatives, assigns, heirs and next of kin, do hereby release, discharge and do covenant not to sue Tourism Queensland, the Government of Queensland, or any parent, subsidiary or successor, as well as its officers, employees or agents (collectively referred to as "releasees") for and from any liability to me for any and all loss or damage and any and all claims or demands therefore, on account of property damage, personal injury or death of the undersigned, whether caused by the negligence or other wrongful conduct of releasees or otherwise while the undersigned is a member of the Trade Mission sponsored by the releasees and outside the territorial boundaries of Australia. 

4. 
I have read and voluntarily sign this release and waiver of all liability.

Dated: ___________


Signature:____________________________












Name: ______________________________













Company: _____________________________







QUEENSLAND


ON TOUR


CHINA





16-20 MARCH 2009








Deadline for application: 


Fri 19 Dec 2008



















