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United Kimgdom (UK)

Australia Change Dec 07 to | Share of international ST ATE Change Dec 07 to Share of
Dec 08 visitors Dec 08 visitors to Qld
Total visitors 629,000 2% vy 12% 251,000 -3% v 12%
Total ALOS (nights)1 33.0 -02 v 19.1 -03 'V
Leisurez visitors 568,000 -3% vy 14% 243,000 -3% v 14%
Leisure ALOS 30.7 no change 17.8 0.2 A
Expenditure ($m)3 1,964 3% ¥ 12% 465 4% v 11%
(Share of expenditure) (Share of expenditure)
- . UK Visitors to Australia
UK visitovs to Austvalia K visitovs Aus
700 Visitor numbers from the UK are now close to the
Lei numbers recorded in the year to December 2003.
eisure
§ 600 629 Fjrst time visitors to Australia accounted for 44%
e 551 ses  Of the UK market, this market declined by 8% over
g the year to December 2008. Repeat Vvisitors
k3 500 however, saw an increase (up 4%) over the same
> 500 period.
Just over half (52%) of UK visitors travel alone/
400 ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ' They are more likely to travel with a partner
YE Dec00 YEDecOl YEDecO2 YEDec03 YEDec04 YEDecO5 YEDec06 YEDecO7 YE Dec08 (33%) while in Australia compared with 23% for
the international average.
300 Uk visitovs to Gw\eev\s\o\vw\ Just under one in five (18%) of UK visitors to
Leisure Australia were backpackers* this market declined
- by 4% over year to December 2008.
= .- -
S 250 251 UK visitovs +to Queensloma
@ 250 . . . .
e First time visitors (to Australia) accounted for 56%
2 241 3 of the UK market to Queensland. This market
declined by 8% over the year to December 2008,
200 + while repeat visitors increased by 3%.
YEDec 00 YEDecOl YEDec02 YEDec03 YEDec04 YEDecO05 YEDecO06 YEDecO7 YE Dec08 Brisbane and Tropical North Queensland (TNQ) were
the State’s most visited regions for UK visitors.
UK visitors spent $465 million in Queensland in the year to December 2008. 56?:) of UK V&S't_orﬁ t? Qu;oenﬁla(;\d had a stopover in
This was a decline of 4% on the same period last year. Brisbane, and similarly 52% had a stopover in TNQ.
UK spend per visitor in Queensland was $1,852, slightly lower than the total The Whitsundays and the Sunshine Coast saw a

international average spend ($1,975) large portion on the market stopover, and both
’ ’ these regions recorded an increase in visitation over
the year to December 2008.

Main puvpose of visitation to Australia
The holiday market accounted for just under half of the UK visitors to Australia. This

. H Holida:
market declined by 13% over the year to December 2008. v
UK holiday visitor nights declined by 5% over the year to December 2008. Their B VER
average length of stay was 35.5 nights.
The visiting friends or relatives (VFR) market remained stable over the same period, Business
while VFR visitor nights saw an increase of 4%.
There were 45 thousand business visitors from the UK in the year ended December e
2008, this market saw an increase of 5% the previous year.
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. UK arrivals to Australia
UK arrivals are forecast to rebound for 2010 and
2011, largely due to the Ashes series return to 9001 @ actual —p 838
Australia. ~
§ 800 734

In the January-June 2008 period there were 27.6  J 700
million outbound departures by UK residents, a 3%  § 663 vz
increase on the same period the previous year. f 600
Arrivals to Australia from the UK are forecast to 500 Total < forecast >
. Leisure
increase by an average of 3% each year from 2012 400 4 . . : : : : : : : : : j
to reach 838,000 arrivals in 2017. 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

1 Average length of stay

2 Leisure is holiday and visiting friends and relatives (VFR) combined Calendar Year

3. Expenditure data is sourced from Tourism Research Australia and is inclusive of package expenditure

4. Backpackers are classified as visitors who spent at least one night in a backpacker or hostel

5. Tourism Forecasting Committee 2008 Issue 2

Note All data unless specified is from Tourism Research Australia, International Visitor Survey year ended December 2008
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