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Total Leisure German visitors to Australia declined marginally in
: 50 | the year ending December 2009 (down 19b).

: g 11 153 The majority of visitors from Germany were first
: 5:, 40 | \/_f time visitors to Australia (56%). First time visitors
5 14 from Germany declined 7% over the year to
: g 20 | 6 December 2009, while repeat visitors increased by
: 8%.

100 , , ., The majority of German Vvisitors travelled

: YEDec01 YEDecO2 YEDec03 YEDecO4 YEDec05 YEDec06 YEDec07 YEDec0O8 YEDec09 unaccompanied (62%), while 24% travelled as an
. adult couple.

Gevimowm Visitors o Queensioma 37% of German visitors to Australia were
. 00 backpackers*. This market increased by 8% over
Total Leisure the year to December 2009, with the buoyant

youth market a key contributor.
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German visitors to Queensland increased in the
40 . . . . i i i i . year ended December 2009. This was driven by an
. YEDecOl YEDecO2 YEDecO3 YEDecO4 YEDecO5 YEDecO6 YEDecO7 YEDecO8 YE Dec09 increase in the VFR (visiting friends or relatives)
: market (up 27%).

Brisbane and Tropical North Queensland (TNQ)
were the Queensland regions most visited by
German visitors (61% and 59% made a stopover
. German visitor spend per visitor in Queensland was $2,184. This is higher than respectively).

: the average spend of all international visitors to Queensland ($1,973).

: German visitors spent $178 million on their trips to Queensland in the year to
: December 2009. This was an increase of 2% on the same period last year.
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Main puvpose of visitation to Austvalia Education
: 7%
The holiday market accounted for 65% of German visitors to Australia, and
increased by 3% over the year to December 2009. German VFR (visiting
friends or relatives) visitation also increased by 10% over this period.
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The total proportion of education visitors from Germany (7%), was similar to
that of the total international market average (8%0). VFR

14%
Holiday 65%
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. German arrivals to Australia are forecast to 220 -
: increase by an average of 2% each year from Total
: 2008 to reach 198,000 arrivals in 2018. 5 01 Leisure 18
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: Please note that arrivals forecast are based on total S 160
: visitor arrivals into Australia, and therefore may vary from 2 57
. the visitation figures provided in the table above (as § 180 +
: visitors are defined as persons over the age of 15, who < 00 BO
. are visiting Australia for 12 months or less). 1
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Leisure is holiday and visiting friends or relatives (VFR) combined
Expenditure data is sourced from Tourism Research Australia and is inclusive of package expenditure
Backpackers are classified as visitors who spent at least one night in a backpacker/hostel
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Note All data unless specified is from Tourism Research Australia, International Visitor Survey year ended December 2009

For the latest tourism data and reports subscribe to the Stats On Q newsletter, email your details to

statsong@tq.com.au with "subscribe™ in the subject line.



