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Australia Change Dec 08 to | Share of international Queensland Change Dec 08 to Share of
Dec 09 visitors Dec 09 visitors to Qld
. Total visitors 332,000 -22% V 6% 205,000 -24% vy 10%
. Total ALOS? (nights) 21.8 1.4 A 11.7 0.2 A
© Leisurez visitors 277,000 -23% V 7% 186,000 -26% 'V 11%
Leisure ALOS 14.7 0.2 A 8.8 1.0 A
Expenditure ($m)3 851 -14% ¥ P 371 19% ¥ hogs
(share of expenditure) (share of expenditure)
Japamese visitovs to Austvalio Japamese visitors to Austvalio
800
62 Japan is Australia’s fifth largest international
600 market, and declined over the year ended
a December 2009.
S 553
> 400 Over half of the Japanese visitors to Australia
2 332 were first time visitors (54%).
2 277
> 200 . Almost one third (35%) of visitors from Japan
Total Leisure travelled unaccompanied, while 27% travelled as
0 . . . . . . . . ., an adult couple.
YEDecO1 YEDec02 YEDecO3 YEDecO4 YEDecO5 YEDec0O6 YEDec07 YEDec08 YEDec09 Most Japanese visitors to Australia travelled on a
package (52%). This market has declined by 33%
: JaPo\v\ege visitovs +o QueenslomA over the year to December 2009.
: 600
449
5 ..
g 40 Joapamese visitors +o Queenslanad
g 200 205 Japan is Queensland’s third largest international
S Total . 186 market, and declined over the year ending
o elsure December 2009.
04 ; ; ; ; ; ; ; ; ‘ . .
YEDecO1l YEDecO2 VYEDecO3 YEDecO4 YEDecO5 YEDecO6 YEDecO7 YEDecO8 YEDec09 Queensland’s most visited regions by Japanese
visitors were the Gold Coast and TNQ (57% and
43% made a stopover respectively). Japanese
Japanese spent $371 million on their trips to Queensland in the year to visitors to the Gold Coast increased by 8% over
December 2009. This was a decline of 19% on the previous year. the year to December 2009 with air capacity

expansion assisting this growth. However,

Japanese spend per visitor in Queensland was $1,809. This is lower than the Japanese visitors to TNQ declined (down 45%).

average spend of all international visitors to Queensland ($1,973).

© Mau puvpose of visitation to Austvalia L
50/0 (]
The decrease in the number of Japanese visitors to Australia was driven by a Business

decline in the holiday market in the year to December 2009. 10%

The holiday market accounted for almost three quarters of all Japanese visitors

to Australia. AR
9%

However, the VFR (visiting friends or relatives) market increased by 19%.

Holiday 72%

Japanese avvivals Povecast 4 Japamese avvivals to Austvalia

) A 600
Japanese arrivals to Australia are forecast to

decline by an average of 3% each year from 2008
to reach 328,000 arrivals in 2018.

Please note that arrivals forecast are based on total visitor
arrivals into Australia, and therefore may vary from the
visitation figures provided in the table above (as visitors
are defined as persons over the age of 15, who are
visiting Australia for 12 months or less).
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Note: Numbers shaded are forecasts. Calendar Year

1. Average length of stay

2. Leisure is holiday and visiting friends or relatives (VFR) combined

3. Expenditure data is sourced from Tourism Research Australia and is inclusive of package expenditure
4. Tourism Forecasting Committee 2009 Issue 2

Note All data unless specified is from Tourism Research Australia, International Visitor Survey year ended December 2009

l For the latest tourism data and reports subscribe to the St ’ﬁ:e—\}:/sletter, email your details to

statsong@tg.com.au with "subseribe” in the subject line.



