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Expenditure in Queensland
UK visitors spent $431 million on their trips to Queensland in the year to December
2010, a decline of 8% over the year.

UK spend per visitor in Queensland was $1,810. This is slightly lower than the
average spend of all international visitors to Queensland ($1,846).

Main purpose of visitation to Australia
A decline of 7% in the UK holiday marRet contributed to the softening in visitation
to Australia over the year to December 2010.

The UK VFR (visiting friends or relatives) marRet also declined, by 2% over the year
ended December 2010. This marRet has softened, after a strong performance in
the year ended June 2010.

However, UK business travel to Australia performed well, increasing by 15% over
the year to December 2010.
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of the lagging economic recovery and weakRer
consumer confidence in the region.

Over half of visitors from the UK marRet travelled
unaccompanied in Australia (56%).

More than a quarter (28%) of all visitors from the UK
were youth marRet* visitors. This market declined by
9% over the year to December 2010.

UK visitors to Queensland

Following the national trend, there was a decline in
UK visitors to Queensland in the year ended
December 2010.

Brisbane and Tropical North Queensland were the
Queensland regions most visited by UK visitors.

37% of all UK visitors to Queensland were from the
youth marRet. This market declined by 16% over the
year to December 2010.
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Note: Numbers shaded are forecasts.

1. Average length of stay

2. Leisure is holiday and visiting friends or relatives (VFR) combined

3. Expenditure data is sourced from Tourism Research Australia and is inclusive of package expenditure

4. Youth marRet represents visitors who are aged between 15 and 29 years old.

5. Tourism Forecasting Committee 2010 Issue 2

Note All data unless specified is from Tourism Research Australia, International Visitor Survey year ended December 2010
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MarRet Snapshot, year ended December 2010



