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Total visitors 155,000 A 40,000
Total ALOS! (nights) 321 v 52 16.3 v -40
Leisure?visitors 113,000 A 12% 3% 33,000 vV 8% 2%
Leisure ALOS 17.9 vy 37 12.2 v 27
Expenditure ($m)3 $612 A 9% 3% ) $72 Yo% 2% )
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Hong Kong visitors to Australia
%0 Hovxg Kong visitors to Australia
_ #01 \_/\/_/ Visitors from Hong Kong to Australia increased over
§ 20 4 the year ended June 2011, with improved consumer
B 00 e -7 confidence in Hong Kong driving the growth.
= . T T Hong Kong visitors are increasingly travelling free
] Total — — — —Leisure and independently to Australia, with strong growth in
60 . . . . . . . ! : non-group tours (12%) and non-package tour visitors
YEJun03 YEJun04 YEJunO05 YEJun06 YEJun07 YEJun08 YEJun09 YEJun®d YEJunll (10%). Further, over half of all Hong Kong visitors
travelled unaccompanied (63%).
Hong Kong visitors to Queensland This increasing independence may be associated
60 with the fact that the majority of visitors from Hong
Kong in the year ending June 20I1 were repeat
g visitors (70%). Repeat visitation has increased by 9%
% 40 or 9,000 visitors over the year.
z rotal— — — — Lisure Hovw] Kong visitors to Queensland
204 T T T T T T T T ! Hong Kong visitation to Queensland was stable in
YEJun03 YEJun04 YEJunO5 YEJun06 YEJun07 YEJun08 YEJun09 YEJun YEJunll the year ending June 20I1. This was driven by an
increase in the VFR (visiting friends or relatives)
Hong Kong Market Insightst T O,
Australia’s share of Hong Kong’s outbound market has remained steady from 2000 Brisbane, the Gold Coast and Tropical North
to 2010 at 0.2 %. The Hong Kong market has been affected by a strong Australian Queensland were the most visited Queensland
dollar reducing affordability of travel to Australia. Moreover, increasing travel from regions by Hong I(Smg visitors. While the Gold Coast
China and Europe to Australia via Hong Kong has reduced seat availability for Hong hfd growth (up 19%), 'Blrlsbane had declines (down
IKong residents. Air capacity is being expanded on the Hong Kong-Australia route. 9%) from Hong Kong visitors.
- - o o0 o o . Other
Expenditure in Queensland Main purpose of visitation to Australia Education "y,
Visitors from Hong Kong spent $72 million on their trips Hong Kong visitors are less likely to come
to Queensland in the year ending June 20Il. This was a to Australia for a holiday, but more likely
decrease of 17% on the previous year. to visit for business, education and VFR Business Holiday
) . - e 42%
Hong Kong visitors spent an average of $1,780 on their than the average international visitor.
trips and $109 per night in Queensland. This was lower The increase in Hong Kong visitors to
than the average spend of all international visitors to Australia was driven by an increase in
Queensland ($1,822 per visitor or $91 per night). holiday visitors (up 12%). Education visitors VFR
from Hong IKong declined. 26%
. 5 Forecast Hong Kong arrivals to Australia
Hovw) Kong arrivals forecast 300 -
Arrivals to Australia from Hong Kong are forecast to ____I"_‘a'
increase by an average of 3% each year between g 200 A eisure
2010 and 2020 to reach 220,000 arrivals. < — . e e -—
Please note that arrivals forecast are based on total visitor ‘E wo{ “TTT7 B

arrivals into Australia, and therefore may vary from the
visitation figures provided in the table above (as visitors are
defined as persons over the age of 15, who are visiting
Australia for 12 months or less).
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Note: Numbers shaded are forecasts.

Stats on Q are you subscribed?

To receive an email alert whenever new tourism

1. Average length of stay

2. Leisure is holiday and visiting friends or relatives (VFR) combined

3. Expenditure data is sourced from Tourism Research Australia and is inclusive of package expenditure Figures are released email ‘subscribe’ to:
4. Tourism Australia’s Hong Kong Market Profile 2011

5. Tourism Forecasting Committee 2011 Issue 2 statsong@tq.com.au

Note All data unless specified is from Tourism Research Australia, International Visitor Survey year ended June 2011
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