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Total = — — —Leisure Indian visitation to Australia increased by 12%, to
g 10 4 reach 134,000 visitors in the year ended June 2011,
5;— an outcome of robust economic growth and
2 % consumer confidence boosting outbound travel.
> ] -—
_______ —— T The majority of Indians to Australia are not on a

0 group tour (96%) or package tour (93%). Almost 60%
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return visit, a segment of traveller which has seen
Indian visitors to Queensland rapid growth (up 29% or 17,000 visitors).

50 ) Indians are more likely to be male (55%), stay in the

40 Total = = = ~Leisure home of a friend or relative (51%) and be aged
g - between 15 and 29 years (33%).
£ 2 Indian visitors to Queensland
s

Y Indian visitation to Queensland increased in the year

0 ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ending June 2011, driven by growth in business travel.

YEJun03 YEJun04 YEJun05 YEJun06 YEJun07 YEJun08 YEJun09 YEJun® YEJunil VFR travel was softer during the period and holiday

was relatively stable.

. . Indian visitors were most likely to visit Brisbane and
'm‘m Mﬂ\Vl(Pfl’ IMW’HS the Gold Coast when in Queensland. While visitation
Australia’s share of India’s total outbound marRet increased from 0.9% in 2000 to to Brisbane increased (up 25%), the Gold Coast had
11% in 2010. Despite India being one of Australia’s fastest growing source stable visitation from India. This was most likely due
marRets, there are no direct flights between India and Australia. Furthermore, to Brisbane being Queensland’s business hub, while
Indian consumers perceptions of Australia have been impacted by concerns the Gold Coast tends to be more a holiday
surrounding Indian student safety in Australia. destination.

. . \ sitati \ Other '
Expeno\ﬂ’we in Queensland Main purpose of visitation fo Australia i oy
Indi . 659 mill hei ) The largest purpose of visit segment from India
ndian ;/lSléo_rs hspent d g"J lon 2%?1 ! Z'r e [(; was VFR. Indian visitors are far less likely to e
g;eenshan n the year ended June » @ gecrease o travel to Australia for a holiday (18%) than the 3%

G (A2 (IR HET: average international visitor (45%).
Isngan VIS.'[E:S. spent anl avsr_?rg].e Pfh‘%zf% per V'S"F’ﬁ[°r The increase in Indian visitation to Australia
b _perhmg hm QT ‘d 'Sf'S” 'gher on a p;ar_vlg of was driven by an increase in business and VFR

cE5 anlt edasv]egazgze SpEnd @lF L IAUSREIRRE] YEleE (visiting friends or relatives) visitors. Holiday i VFR
to Queensland (31,822). also increased, however education declined. BUZS'Z";S B3k

. . Forecast Indian arrivals to Australia
Indian arrivals forecast 4 500
Indian arrivals to Australia are forecast to increase 400 4 Tolta'
by an average of 8% each year between 2010 and 8 300 — = = ~leisur
2020 to reach 300,000 arrivals. g
Please note that arrivals forecast are based on total visitor z 2009

arrivals into Australia, and therefore may vary from the 100
visitation figures provided in the table above (as visitors are
defined as persons over the age of 15, who are visiting
Australia for 12 months or less).
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Note: Numbers shaded are forecasts. )
1. Average length of stay Stats on Q are you subscribed?
2. Leisure is holiday and visiting friends or relatives (VFR) combined To receive an email alert whenever new tourism
3. Expenditure data is sourced from Tourism Research Australia and is inclusive of package expenditure Figures are released email ‘subscribe’ to:
4. Tourism Australia’s India Market Profile 2011
5. Tourism Forecasting Committee 2011 Issue 2 statsong@tq.com.au
Note All data unless specified is from Tourism Research Australia, International Visitor Survey year ended June 2011

al MarRet Snapshots, year ended June 2011



