Year ending September 2011

Which States / Territories do they visit in Australia?

Visitor by State
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Which QLD regions are they visiting?
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Data Source: International Visitor Survey, Tourism Research Australia.

For the latest tourism

s subscribe to the Stats On Q newsletter, email your details to statsong@tqg.com

The International Youth Market represents travellers who
are between the ages of 15 and 29 years old.

How has the QLD youth marRet been tracking?
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Year ending

Queensland's top 5 International Youth MarRets

(000.) SIYBIN 1011SIA

Visitors % of all | Visitor nights  Avg. Stay
youth to (nights)
QLD
Continental
ontinenta 137,000 2% | 5,679,000 416
Europe
New Zealand 84,000 13% 1,449,000 17.2
Japan 82,000 13% 1,742,000 213
United Kingdom 76,000 12% 2,288,000 30.1
USA 45,000 7% 916,000 205
Total youth
market to QLD 647,000 _ 24,001,000 37.1
Total youth
marRketto 1,648,000 _ 110,462,000 67.0
Australia

with "subscribe

What activities do they participate in?

Visitors

Activity3

Eat out / dine at a restaurant

and/or cafe (from 2005 586,000 91%
onwards)

Go shopping for pleasure 545,000 84%
Go tp the pgach (incl swimming, 538,000 83%
surfing, diving)

Sightseeing/looRing around 527,000 81%
Pubs, clubs, discos etc 377,000 58%

Travel Party

Family Other, 4%
group, 8%]

Adult
couple, 16%
Travelling
alone, 55%
Friends/
relatives
18%

For Further Information:

Research Department

Tourism Queensland

Email: research@tq.com.au
Website: www.tq.com.au/research

Disclaimer: By using this information you acknowledge that this information is
provided by Tourism Queensland (TQ) to you without any responsibility on behalf of
TQ. You agree to release and indemnify TQ for any loss or damage that you may suffer
as a result of your reliance on this information. TQ does not represent or warrant that
this information is correct, complete or suitable for the purpose for which you wish to
use it. The information is provided to you on the basis that the you will use your own
skill and judgement and make your own enquiries to independently evaluate, assess
and verify the information’s correctness, completeness and usefulness to you before
you rely on the information.

1. Continental Europe includes Germany, Italy, Scandinavia, Netherlands, Switzerland
and Other Europe.

2. % may add to more than 100% as visitors may have participated in more than one
activity whilst on their trip in Australia.

3. Indicates activities undertakRen on their trips in Australia, not necessarily in
Queensland.

the subject line www.tg.com.au/resea




