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There were 5,973,000 international and 
domestic overnight visitors to Brisbane in 
the year ended June 2011, this was an 
increase of 16% on the year ended June 
2010.

Year ended June 2011 

Brisbane recorded increases in domestic 
visitation, with strong growth in the December 
and June quarters. This growth offset declines 
in the March quarter attributable to the floods.

Visitation growth was driven by business and 
holiday. This trend was reflected in the visitors 
choice of accommodation, with increases 
hotels, motels and serviced apartments (up 
13%). However, some holiday visitors opted for 
more affordable accommodation, such as 
staying with friends and relatives.

There was growth in regional QLD and 
regional NSW residents travelling to the state’s 
capital. Interstate travel to Brisbane increased 
driven by VFR (visiting friends or relatives).  

Intrastate VFR travel declined by 1%. Despite 
this, the market continues to account for over 1 
million visitors (17% of all visitors) to the region.
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Brisbane, unlike most other QLD regions, 
saw an increase in international visitation. 
Growth was mainly from the Chinese, 
Singapore and New Zealand markets. 

Growth in visitation was driven by business 
and VFR. Nights grew strongly being driven 
by education. Education visitors account for 
37% of all visitor nights spent in Brisbane. 

Despite this, holiday visitors to Brisbane 
continued to decline, following the state 
trend. This was the result of declines from 
the United Kingdom (UK), Europe and the 
United States (US) youth markets. 

The youth market from these countries has 
been soft, the result of low consumer 
confidence, high youth unemployment and 
a strong Australian dollar.

International visitor’s average length of 
stay increased by 1 night in the year ending 
June 2011, primarily driven by the education 
sector.

Domestic length of stay declined slightly, 
with intrastate travellers decreasing their 
average stay in the region and interstate 
travellers remaining flat.

Intrastate domestic travellers spend on 
average 2.5 nights in Brisbane, while 
interstate travellers stay for an average of 
3.8 nights. International travellers, however, 
stay for far longer, spending an average of 
18.5 nights in Brisbane, driven by the 
education sector.

Total expenditure in Brisbane has been 
recovering (up 12%), driven primarily by an 
increase in domestic travellers to the region.

Quarterly total visitation to Brisbane (‘000)
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Domestic visitation Year ended June 2011
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Nationally, the previous growth in day trips slowed and the amount which they 
spent on their trips declined. Low consumer confidence and increasing costs of 
living has seen domestic visitors reduce their spending on travel.

While domestic visitation has increased, these travellers are 
tending to stay closer to home, making less stopovers and are 
spending less. Even the previous rapid growth in outbound 
travel has slowed, particularly due to recent increases in the cost 
of airfares.
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Regional Snapshots for all Queensland regions are available on the TQ 
Research website, www.tq.com.au/research

Overview snapshots are also available for both Domestic and 
International visitors. Any questions or comments, please email 
research@tq.com.au

The Brisbane tourism region aligns with the ABS Brisbane region,
extending across Gatton and Ipswich, Caboolture, Logan and Brisbane 
city.

Disclaimer:  By using this information you acknowledge that this information is provided by Tourism Queensland (TQ) to you without any responsibility on behalf of TQ.  You 
agree to release and indemnify TQ for any loss or damage that you may suffer as a result of your reliance on this information.  TQ does not represent or warrant that this 
information is correct, complete or suitable for the purpose for which you wish to use it.  The information is provided to you on the basis that you will use your own skill and 
judgement and make your own enquiries to independently evaluate, assess and verify the information’s correctness, completeness and usefulness to you before you rely 
on the information.

International visitation to Australia continued to grow, boosted
by expanding air capacity and travel for VFR and business. Asian
markets have remained buoyant, fuelled by increasing 
standards of living in these countries.
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Data sources: National & International Visitor Surveys, Tourism Research Australia. 

1. Annual change refers to the percentage change between the year ended June 2010 vs. year ended June 2011.

2. Trend change refers to the percentage change between the 3 years to June 2010 vs. the 3 years to June 2011. 

3. This figure includes “Other” visitors. 

n/p – not published.

Year ended June 2011
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Domestic Regional Comparison
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International Regional Comparison
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The data included in this report is sourced from the National and International Visitor 
surveys conducted by Tourism Research Australia. These are large and comprehensive 
surveys that provide valuable data on a national, state, and regional level. The variable 
nature of travel, combined with sampling variability (which all surveys are subject to) 
means that regional results need to be viewed as indicative only. It is likely that not all 
segments of the region will experience the changes noted on a regional level.


