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The Outback continued to see a decline in 
international visitation, although the rate of 
decline has slowed. 

Economic instability across Europe has 
continued to impact youth travel to Australia 
and for the Outback.

At a national level, there has been a 
decline in the number of international 
visitors dispersing into regional areas, driven 
by the changing market composition (i.e. 
declines in long-stay youth visitors and 
growth in short-stay business travellers). This 
reduced dispersal has impacted many 
regional destinations in Queensland 
including the Outback.

The international drive market has 
weakened for the Outback, with reduced 
accessibility during the floods a factor 
behind this decline. 

During the three years to June 2011, 
domestic visitation to the Outback region 
declined with the impact of flooding in 2010-
2011 still evident.

Intrastate holiday and VFR visitation saw 
the most significant declines for the 
Outback region. Intrastate travel to the 
Outback represents 70% of all visitors to the 
region, the majority of which are from 
Regional QLD, where flooding was 
widespread.

While many source markets declined, the 
Outback recorded an increase in visitation 
from regional NSW, primarily driven by 
growth in holiday travel. 

Interstate travel has softened at a national 
level from key interstate source markets of 
Sydney and Melbourne, driven by low to 
middle income households.

The average length of stay of international 
visitors to the Outback region continued to 
increase during the three years ending June 
2011. International visitors’ average length of 
stay in the Outback has been increasing for 
the past ten years.

International business visitors increased 
their stay in the region, while employment 
and VFR visitors reduced their stay in the 
Outback. 

Domestic visitors increased their average 
stay in the Outback in the three years ending 
June 2011, driven by the interstate market. 

The interstate market increased their 
average stay by 1.1 nights. However, 
intrastate visitors reduced their average 
length of stay in the region, albeit only 
slightly.

International visitation Average length of stay (Outback)
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Stats on Q are you subscribed? 
To receive an email alert whenever new tourism 

figures are released email ‘subscribe’ to:

statsonq@tq.com.au
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The number of guest arrivals in 
commercial accommodation declined 
by 10% over the year ending June 2011, 
indicating that the previous declines 
in commercial accommodation in the 
Outback are slowing.

For more information on commercial 
accommodation for the region, please refer 
to the ‘Tourist Accommodation Data Sheet’
available on the Tourism Queensland 
website.

Tourist Accommodation3
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The data included in this report is sourced from the 
National and International Visitor surveys 
conducted by Tourism Research Australia. These 
are large and comprehensive surveys that provide 
valuable data on a national, state, and regional 
level. The variable nature of travel, combined with 
sampling variability (which all surveys are subject 
to) means that regional results need to be viewed as 
indicative only. It is likely that not all segments of 
the region will experience the changes noted on a 
regional level. Due to the small sample size 
achieved in the Outback region, all data is reported 
on a three year trend basis.
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Domestic visitors to the Outback
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Regional Snapshots for all Queensland regions are available on the 
TQ Research website, www.tq.com.au/research

Overview snapshots are also available for both Domestic and 
International visitors. Any questions or comments, please email 
research@tq.com.au

The Outback region includes the ABS Outback region, excluding 
Burke, Carpentaria, Mornington and Unincorporated islands, as 
well as Roma, Bungil, Bendemere, Warroo and Balonne.

Disclaimer:  By using this information you acknowledge that this information is provided by Tourism Queensland (TQ) to you without any responsibility on behalf of TQ.  You 
agree to release and indemnify TQ for any loss or damage that you may suffer as a result of your reliance on this information.  TQ does not represent or warrant that this 
information is correct, complete or suitable for the purpose for which you wish to use it.  The information is provided to you on the basis that you will use your own skill and 
judgement and make your own enquiries to independently evaluate, assess and verify the information’s correctness, completeness and usefulness to you before you rely on 
the information.
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Domestic Regional Comparison
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International Regional Comparison
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Data sources: National & International Visitor Surveys, Tourism Research Australia. 

1. Trend change refers to the percentage change between the 3 years to June 2010 vs. the 3 years to June 2011.  

2. Annual change refers to the percentage change between the year ended June 2010 vs. year ended June 2011. 

3. Tourist accommodation figures refer to the Outback region as defined by the Australian Bureau of Statistics,

Survey of Tourist Accommodation December 2010.

4. Figures provided refer to hotels/motels/serviced apartments with fifteen or more rooms.

5. Yield refers to average takings per room night available.

6. This figure includes “Other” visitors.  

7. This figure includes “Business” and “Other” visitors.

n/p - not published.

Year ended June 2011


