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International visitation to the Toowoomba 
region declined over the year, for both the 
holiday and VFR markets, particularly from 
New Zealand (the region’s largest source of 
international visitors).

In contrast to the state trend, visitation 
from the United Kingdom (UK) and Europe 
remained stable, with the declines in the 
youth market (under 30 years) being offset 
by older visitors (30 years and over).  

The declines in the important youth market 
reflected in the Toowoomba visitor numbers 
was a trend seen in most Queensland 
regions. 

The Toowoomba region saw an overall 
decrease in domestic visitation over the 
three years to March 2011.  This downturn 
was driven by both the business and VFR 
(visiting friends and relatives) markets.  

While remaining stable overall, the holiday 
market experienced growth from locals and 
neighbouring regions, including those from 
regional NSW. Over the three years to March 
2011, the number of intrastate holiday-
makers taking a short break (1-3 nights) in 
the Toowoomba region increased by 4%. 

Despite this upward trend, those 
Queenslanders taking a short break for VFR  
declined, with this form of travel clearly 
being impacted most by recent weather 
events. 

International visitors’ average length of 
stay in Toowoomba continued to climb in the 
year ended March 2011, driven by holiday 
and VFR.

While the international youth markets 
average length of stay declined, older 
visitors stay increased by almost 5 nights.

The Toowoomba region sits firmly as a 
short break destination for residents of 
South East Queensland and Northern NSW, 
with 78% of domestic  visitors to the region 
travelling for 1-3 nights on their trip. 

Interstate business travelers have 
increased their average length of stay in the 
Toowoomba region by 2 nights over the past 
three years to March 2011.

International visitation Average length of stay (Toowoomba)
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To receive an email alert whenever new tourism 

figures are released email ‘subscribe’ to:
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Reflecting the soft visitation, the 
Toowoomba region had a decline in 
guest arrivals (down -9%) in the year 
ended March 2011. 

Despite this, room occupancy, 
average room rates and yield were 
essentially flat. 

For more information on commercial 
accommodation for the region, please 
refer to the ‘Tourist Accommodation Data 
Sheet’ available on the Tourism 
Queensland website.

Tourist Accommodation3
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IMPORTANT MESSAGE:
Due to severe weather events in Queensland in 2011 and their impact on surveying for the National Visitor Survey (NVS), domestic tourism region data will not be published 
in Tourism Queensland’s Regional Snapshots for the year ended March 2011. Instead, domestic data for tourism regions will be presented as a 3 year average, with change 
over time shown as a 3 year trend change, not year on year change as in previous regional snapshots. Please note that the trend variances provided incorporate changes 
that occurred in tourism during the onset of the Global Financial Crisis and look at longer term trends rather than recent changes over the last year.
National and state level NVS data will be published as normal on a year ended basis.
Surveying was not impacted for the International Visitor Survey so year end data and year on year variances are provided as normal.

The data included in this report is sourced 
from the National and International Visitor 
surveys conducted by Tourism Research 
Australia. These are large and comprehensive 
surveys that provide valuable data on a 
national, state, and regional level. The 
variable nature of travel, combined with 
sampling variability (which all surveys are 
subject to) means that regional results need 
to be viewed as indicative only. It is likely that 
not all segments of the region will experience 
the changes noted on a regional level.
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State comparison – Domestic year ended March 2011

Domestic day trip visitors year ended March 2011 

7%$3,6277%34,258,000Queensland

$14,950

n/p

Expenditure 
($) million

3%

13%

Annual % 
change

-1%151,948,000Australia

n/p2,547,000Toowoomba7

Annual % 
change

Day trip visitors

0.23.1-4%668,000-11%218,000Business

-0.34.2-9%360,000-1%86,000VFR

0.13.7-2%308,000-5%84,000Holiday

Interstate

0.22.9-1%1,163,000-8%397,000VFR

-0.22.3-6%673,0002%289,000Holiday

Intrastate

0.12.7-3%2,645,000-5%965,000Total

0.13.0-1%3,526,000-5%1,186,000Total6

0.24.03%881,000-3%222,000Total

0.43.34%807,000-10%245,000Business

0.13.2-3%1,523,000-7%483,000VFR

-0.12.6-5%981,0000%373,000Holiday

Nights 
change

Length of 
stay

Trend % 
change

Nights
Trend % 
change

Visitors

Domestic visitation

Consumers remain budget conscious with global and domestic uncertainties 
continuing to subdue consumer confidence. As a result, domestic travellers are 
increasingly taking more affordable day trips, rather than overnight trips. 

Recovery in domestic tourism has continued, despite adverse 
weather conditions affecting Australia’s eastern mainland 
states in the summer of 2010/2011. However, the holiday sector 
weakened as a consequence of low consumer confidence, with 
only resource rich WA recording growth.
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State comparison - International

Key international source markets to Toowoomba

Disclaimer:  By using this information you acknowledge that this information is provided by Tourism Queensland (TQ) to you without any responsibility on behalf of TQ.  You 
agree to release and indemnify TQ for any loss or damage that you may suffer as a result of your reliance on this information.  TQ does not represent or warrant that this 
information is correct, complete or suitable for the purpose for which you wish to use it.  The information is provided to you on the basis that you will use your own skill and 
judgement and make your own enquiries to independently evaluate, assess and verify the information’s correctness, completeness and usefulness to you before you rely 
on the information.

Regional Snapshots for all Queensland regions are available on 
the TQ Research website, www.tq.com.au/research

Overview snapshots are also available for both Domestic and 
International visitors. Any questions or comments, please email 
research@tq.com.au

The Toowoomba region covers the ABS Darling Downs region, 
however it excludes the Southern Downs area (Stanthorpe and 
Warwick).

International visitation Year ended March 2011

The data included in this report is sourced from the National and International Visitor 
surveys conducted by Tourism Research Australia. These are large and comprehensive 
surveys that provide valuable data on a national, state, and regional level. The variable 
nature of travel, combined with sampling variability (which all surveys are subject to) 
means that regional results need to be viewed as indicative only. It is likely that not all 
segments of the region will experience the changes noted on a regional level.

International tourism to Australia recovered in the year ending 
March 2011, boosted by long-haul business and visitation from 
China. Queensland saw similar trends, although growth was 
more subdued due to the decline in international holiday visitors, 
particularly those from the United Kingdom, New Zealand and 
the United States.
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Domestic Regional Comparison (3 year average to March 2011)

2%13%31%52%-0.12.4-4%586,0000%247,000Southern Downs
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International Regional Comparison (Year ended March 2011)
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Regional Visitation

Please note the total for all regions uses 3 year average visitation data and trend % change to provide a meaningful point of comparison with the regional data presented. 
The total  figures above will differ to those in the State Comparison on page 2 of this snapshot, which use year end March 2011 visitation data and year on year % change.

6. This figure includes “Other” visitors.  

7. 3 year average ended March 2011.

8. This figure includes “Business” and “Other” visitors

9. Excludes Transit visitors who did not have a stopover place.

n/p – not published.

Data sources: National & International Visitor Surveys, Tourism Research Australia. 

1. Trend change refers to the percentage change between the 3 years average ended March 2010 vs. the 3 years average ended March 2011. 

2. Annual change refers to the percentage change between the year ended March 2010 vs. year ended March 2011.

3. Tourist accommodation figures refer to the aggregate of Toowoomba (R), Dalby (R), Roma (R) and South Burnett (R) as defined by the 

Australian Bureau of Statistics, Survey of Tourist Accommodation March 2011.

4. Figures provided refer to hotels/motels/serviced apartments with fifteen or more rooms.

5. Yield refers to average takings per room night available.


